
Integrated Marke�ng Strategist | Brand Builder | Natural Leader

TRAVIS ROSENBLOOM
720.464.6287

Travis.Rosenbloom@gmail.com
www.RosenbloomProduc�ons.com 

MISSION

SKILLS

EXPERIENCE

EDUCATION

My mission is to turn customers into advocates, products into passions, services into experiences, employees 
into ambassadors, and brands into cultures. Leading integrated marke�ng teams is my forte. Showing 
businesses how to scale and thrive is my calling. My teams own the en�re life-cycle of the customer from 
discovery to advocacy, excelling at increasing quality lead volume, maximizing ROI through insight and analy�cs 
and building memorable and lovable brands.

BS IN BUSINESS MARKETING - University of Kansas School of Business - Lawrence, KS - 2009

Complete Basement Systems - Denver CO Jan. 17 - Present

Brothers Plumbing Heating & Electric - Thornton CO June 15 - Jan. 17

Rosenbloom Productions Ltd. - Denver CO June 15 - Present

MARKETING DIRECTOR 

MARKETING CONSULTANT

MARKETING COORDINATOR

MARKETING DIRECTOR

American Cabinet & Flooring, Inc. - Denver CO June 13 - Present

● Develop, forecast and execute the marke�ng strategy and budget to increase direct lead genera�on, sales, brand 
recogni�on, and return on investment.

● Responsible for the en�re life-cycle and journey of a customer, from discovery to advocacy with my teams excelling at 
building new strategies to breakthrough the clu�er and reach targeted audiences with personalized messages.  

● Engineer experience focused growth funnels to drive conversions, referrals and repeat business.
● Create a posi�ve work culture that sets high standards and empowers team members to maximize their poten�al.
● Lead a staff of 3 including: digital marke�ng coordinator, event coordinator, content marke�ng coordinator.
● Increased direct lead genera�on by 24% over a 2 year period with tough external condi�ons.

● Forecasted, designed, implemented, and facilitated the overall strategic business marke�ng plan.
● Implemented tracking, measurement and analy�cs systems to create successful lead  and sales a�ribu�on processes. 
● Lead UX for the company website including goal se�ng, strategy, process, design, and content.
● Created and managed marke�ng channel campaigns including digital media, direct mail, TV, Radio, SEO, SEM, PPC, SMM.
● Increased revenue 26.8% while reducing marke�ng costs by 1.6% | Won the 2016 "People's Choice Award" 

● Conduct audits of current marke�ng strategies and budgets to accurately forecast and build customized marke�ng plans.
● Provide advice and improvements for how to build memorable brands with clear tone and content. 
● Launch and manage new marke�ng ini�a�ves tracking and measuring results with detailed analy�cs to show progress. 

● Develop marke�ng growth strategies to maximize the efficiency and return on investment of all marke�ng campaigns.
● Built and maintain the mobile-friendly website including the crea�on and updates of all content (www.TShopinc.com).
● Manage all marke�ng channels including digital media, direct mail, SEO, SEM, SMM, TV, and radio for the en�re brand. 
● Set goals, strategize, build and produce all marke�ng materials used across various channels.

Ability to lead teams by designing a 
culture of success through trust, 
confidence and empowerment.

Making it happen! My teams get results 
no ma�er the circumstances. I thrive 
under pressure and rapid change. 

Build global organiza�ons by being 
bo�om-lined oriented and 
designing a standard of excellence.   

Salesforce, Excel, Adobe Crea�ve 
Suite, Google Ads, Analy�cs, Data 
Studio, Asana, Funnely�cs, SpyFu

Ambi�ous Leader

Head of MIH Big Thinker

Use analy�cs and insight to 
discover growth opportuni�es 
within the business ecosystem. 

Analy�cal Strategist
Skilled at crea�vely solving problems, 
providing innova�ve solu�ons and 
leading the change.

Spokesman for Change

Technical Exper�se


